


Guests are increasingly traveling digitally

The challenge of providing guests with the information they are looking for quickly and easily, regardless of the distribution channel.

© DZT









DESTINATION/CITIES/
SERVICE PROVIDER

Sights/POI

Events

Routes

Guests

DISTRIBUTION-
CHANNELs

own Website

Different Online-
Distribution Channels

TOURISTIC
DATA-HUB

MV

POI

EVENT

ROUTES

1. Input 3. Output2. Enrichment/Structure

API



Opening 
hours

Family-
friendly

Images

Price

Informati
on

Arrival

Classification
/Certification

© TMV/Gänsicke

Different 
categories



Input via online form Input via Data-Hub-Backend



-Based-Objects
-Based-Objects

-
Based-Objects



Campaign

E-Mail-Newsletter

Apps

own Website

virtual worlds

Travel Planning Apps

Booking platforms

Information touch displays

Target group apss
(e.g. camping, hiking, cycling)

Cooperations
(e.g. ADAC, Dt. Bahn)

Hotel informations systems
(e.g. Amadeus Discover)

Digital visitor management/ 
Recommendation managament

Augmented Reality

Voice Bots

car navigations systems

Audio Guides 
(e.g. Routes)



Where are POIs visible?

Screenshots: auf-nach-MV.de



Same museum displayed on other websites (destinations in MV)



DB Ausflug

Same museum – in our Partner Apps



Website: Rostock

Website: Rügen
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Data quality & infrastructure requirements
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https://open-data-germany.org/


